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Abstract

This research studies how supporters of SC Cambuur and sc Heerenveen experience and
symbolically shape their club, city or province, and mutual rivalry. Both clubs are located just
thirty kilometres apart within the same province, yet they cultivate opposing identities:
Heerenveen profiles itself as the club of Fryslan, while Cambuur projects a distinctly
Leeuwarder, urban identity. Based on ten semi-structured in-depth interviews with season ticket
holders of both clubs, this research shows that the contrast between the two supporter groups is
not symmetrical. Heerenveen supporters articulate their identity at a provincial level and require
significant symbolic effort, in the form of the Frisian national anthem, the pompebléd flag, and
club mottos, to make that dispersed community palpable. Cambuur supporters, on the other
hand, largely equate their identity with the city of Leeuwarden, which sustains itself through
dialect, cityscape, and daily routines. Upon closer examination, their so-called 'anti-Frisian'
stance turns out not to be a rejection of Fryslan, but a reaction to the appropriation of Frisian
symbols by Heerenveen. The Frisian football rivalry is therefore not a clash between Frisian and
non-Frisian, but a battle over who may rightfully call themselves the better Frisian.

Keywords: supporter identity, football rivalry, regional identity, symbolic construction, othering,
Friesland, sc Heerenveen, SC Cambuur
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1. Introduction

On March 24 2026, SC Cambuur Leeuwarden was promoted to the Eredivisie, the highest
football (soccer) league in the Netherlands. On the second of May sc' Heerenveen secured their
spot in the play-offs for the Conference League. Two Dutch football clubs, both located in the
Northern province of Friesland, will play on the highest level of Dutch football next season and
both had recent reasons for celebrations.

The fact that two Frisian clubs are achieving success simultaneously raises questions about the
relationship between these clubs and their supporters. Friesland occupies a unique position
within the Netherlands: it is the only province with its own officially recognised language and
possesses a distinct regional culture that sets it apart from the rest of the country. Research by
I&0 Research (2019) shows that Frisians identify more strongly with their province than
inhabitants of other Dutch provinces. In the Netherlands, the Frisians have traditionally been
known for their pride (Boeve & Hospers, 2010). The Frisian "Mienskip" has been included in the
inventory of intangible heritage by the Dutch Intangible Heritage Knowledge Centre (Immaterieel
Erfgoed, n.d.). Mienskip does not have a direct translation, but refers to the Frisian community
and unity. Mienskip was created in the past as a result of the battle against the water; people
had to join forces to build terps (artificial dwelling mounds) and dikes (Immaterieel Erfgoed,
n.d.). It manifests itself in modern forms of cooperation, such as neighbourhood assistance and
joint initiatives with the mindset 'stronger together' (WRK.frl, 2024). This makes the Frisian
context a striking case study for research into the relationship between regional identity and
football.

Previous research indicates that supporters feel more strongly connected to a club when they
share the same geographical origin. Bale (1988) argues that sport is ideally suited for
expressing local and regional sentiments, and Van Houtum and Van Dam (2002) note that
regionalism and football in the Netherlands often go hand in hand. However, the question arises
as to what happens when two clubs from the same region utilise that regional identity in
opposing ways.

1.1 The Frisian derby: two identities, thirty kilometres

Since the founding of sc Heerenveen (formerly vv Heerenveen), the Frisian flag has adorned
both the logo and the shirt (sc Heerenveen, n.d.). In the 1980s, then-chairman Riemer van der
Velde deliberately reinforced the club's Frisian profile (Football Chronicle, 2018). The motto on
the official website: "sc Heerenveen is Fryslan and Fryslan is sc Heerenveen", explicitly
connects the club and the province (sc Heerenveen, n.d.). Additionally, the Frisian national
anthem has been played before every home match, making sc Heerenveen, by its own account,

1 Officially, the club from Heerenveen writes its name as 'sc Heerenveen' (sc in lowercase) and the club
from Leeuwarden as 'SC Cambuur' (SC in capital letters). As far as is known to the researcher, there is no
official reason for this distinction.



the only club in European football with this tradition (sc Heerenveen, n.d.; European Centre for
Minority Issues, 2025).

SC Cambuur, based in the provincial capital Leeuwarden, developed an identity that specifically
distances itself from this Frisian profiling. Cambuur's name derives from the Camminghaburen
neighbourhood, itself named after the Cammingha noble family, whose coat of arms also forms
the basis of the club's logo (ESPN, 2022). Supporters embraced the urban, Leeuwarder identity,
rooted in a metropolitan working-class and urban culture that distinguishes itself from the Frisian
countryside. They explicitly profiled themselves as 'Anti-Frisian'. Consequently, in this
perception, sc Heerenveen became the club for Frisians outside Leeuwarden (Football
Chronicle, 2018).

Although the clubs are separated by only thirty kilometres, they thus appear to draw from
different pools regarding their supporters. At first glance, one would expect that a supporter
identifying as Frisian would be more likely to choose sc Heerenveen, while someone
considering themselves a Leeuwarder would be drawn to SC Cambuur. However, the extent to
which this contrast is actually experienced so unambiguously in practice, and how supporters of
both clubs shape and express their identity themselves, has hardly been empirically
investigated.

1.2 Academic relevance

This research draws on several traditions within the social and cultural sciences. Hall's (2015)
theory of cultural identity provides the central framework: rather than treating identity as a fixed,
essential characteristic, Hall conceptualises it as an ongoing process of becoming, continually
produced and reproduced through representation, history, and difference. Cultural identities are
never singular or stable, but are constructed in relation to a constitutive 'other', which makes
them particularly visible in contexts where groups define themselves against one another.
Anderson's (2006) concept of 'imagined communities' complements this perspective by showing
how members of a group can feel a profound sense of belonging without ever knowing one
another personally, bound together instead by shared symbols, narratives, and media
representations. This concept aligns with the way supporters relate not only to their club, but
also to their city or province. Cohen (2013) sharpens this further with his notion of the 'symbolic
construction of community': communities, he argues, are best understood not through their
structural features but through the symbols, rituals, and boundary markers that their members
use to express belonging and difference. Together, these three perspectives frame supporter
identity as culturally constructed, symbolically expressed, and shaped through ongoing
demarcation from a perceived 'other’, a lens particularly suited to the Frisian case, in which two
clubs in the same province cultivate sharply opposing identities through flags, anthems,
language, and place.

Internationally, much has been written about football derbies and the social divides they expose,
such as religious differences in the Old Firm in Glasgow (Murray, 1984) or class differences in
the Boca Juniors—River Plate rivalry in Buenos Aires (Parrish & Tyler, 2021). Within the



Netherlands, Verriet (2019) analysed the rivalry between Vitesse Arnhem and NEC Nijmegen,
showing how supporters and clubs actively appropriate and selectively maintain city images to
construct oppositional identities. Specific research into the Frisian derby, in which the dividing
line is not city—city but urban-regional within the same province, is non-existent. Consequently,
this case study offers a valuable addition to existing literature on regional identity and supporter
experience.

1.3 Societal Relevance

In addition to academic relevance, this research also has societal value. Firstly, more than
250,000 Dutch people hold a season ticket for a professional football club (Geskus, 2025).
Furthermore, we are living in a time when regional identity, minority languages, and urban-rural
divides are regularly the subject of public and political debate, and football offers a lens through
which to understand how people relate to their environment and to one another. In this context,
football clubs function as cultural institutions that make identities visible, reinforce them, and
sometimes even produce them. Insight into how supporters of two clubs within the same
province experience and express divergent identities can contribute to a broader understanding
of regional connectedness in a modern, globalised society.

1.4 Research Question

The foregoing leads to the following central research question:

How do supporters of SC Cambuur and sc Heerenveen differ in the way they experience and
symbolically express their club, their city or province, and their mutual relationship?

To answer this main question, the following sub-questions have been formulated:

1. How do SC Cambuur supporters define their identity, and what role does the rejection or
embrace of Frisian identity play in this?

2. How do sc Heerenveen supporters define their identity, and what role does Frisian
identity play in this?

3. In what symbolic ways, through language, clothing, rituals, chants, or otherwise, do
supporters of both clubs express their identity?

4. How do supporters of both clubs view each other, and what meaning do they give to
their mutual rivalry?

1.5 Content

This paper is divided into five subsections. First a literature review is used to identify the existing
literature in the field, allowing for a conceptual framework to be formed. Secondly, a chapter is



devoted to the methodology used for the research. After that, the results are presented.
Followed by a discussion of the results in relation to the conceptual framework, with addition of
new literature where necessary. Lastly, a conclusion is formulated to answer the research
questions.



2. Literature review

Football and regional identity are closely intertwined. Van Houtum and Van Dam (2002) argue
that regionalism and football are inseparable. Earlier, John Bale (1988) conducted research
entitled “The place of 'place’ in cultural studies of sports,” in which he concluded that place and
locality are central to sport. He emphasised the importance of territoriality, local support, and
familiarity for home advantage, and argued that sport fosters strong identification with a locality,
region, or nation. Bale called upon geographers to integrate popular culture and localism into
sports studies. Van Houtum and Van Dam (2002) subsequently analysed how national identity
and place attachment are expressed in football derbies between neighbouring countries. They
argue that supporters treat national teams as icons of a place. This creates a 'us versus them'
mentality: supporters use matches to symbolically claim territory. The authors emphasise that
matches strengthen the bond with one's own region or nation, while increasing the symbolic
distance to the rival.

2.1 Topophilia and place attachment

The concept of place attachment in sport originates with Tuan (1974), who defines topophilia as
"the affective bond between people and place or setting" (p. 4). According to Tuan, topophilia
operates on three scales: species, group, and individual, and is culturally and historically
activated by sensory experience, memory, and symbolic association. This affective bond forms
the phenomenological foundation of Bale's analysis of the stadium as a meaningful place and of
Van Houtum and Van Dam's understanding of patriotic place attachment in derbies.

Massey (1993) provides an important counterweight to an essentialist view of place. She
advocates for "a progressive sense of place" (p. 63), in which places are seen as connected
moments in networks of social relations and understandings. According to Massey, the identity
of a place is always versatile, independent, and constructed from connections with the outside.
This perspective is crucial for the current case: both the Leeuwarden identity of Cambuur
supporters and the Frisian identity of Heerenveen supporters were relationally formed through
each other, not in isolation.

2.2 City Image, Othering, and Club Identity

In his historical analysis of NEC Nijmegen and Vitesse Arnhem, Verriet (2019) shows how club
identity and city identity mutually reinforce each other through processes of 'othering,' in which
differences between cities are selectively amplified. Urban stereotypes, such as working-class
culture or the bourgeois elite, are projected onto clubs and their supporters. Lawrence (2016)
demonstrates that this urban identification manifests itself in performative practices such as
language use, accents, and chants, which are primarily recognisable and meaningful to insiders.
In contrast, Verriet (2019) describes how clubs like sc Heerenveen cultivate a distinctly
provincial identity, for example through the use of the Frisian flag and the singing of the Frisian
national anthem before home matches. In such cases, the experience of match day shifts from
an urban narrative to the representation of a broader, imagined community.
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Armstrong and Giulianotti (2001) place such rivalries within an international comparative
framework. They describe how football rivalries are characterised by deeply felt and
symbolically charged antagonisms and argue that clubs and regions establish their cultural
identity precisely through rivalry and opposition. In doing so, they provide a conceptual
framework that connects the Cambuur—Heerenveen rivalry with similar historically grown
enmities elsewhere in Europe.

To understand why the process of othering bears emotional intensity, it is important to look at
the concept more closely. Othering refers to the process by which a groups’ own identity is
constructed by defining and rejecting the ‘other’ (Jensen, 2011). The other, in this case the rival
club and their supporter, is portrayed as inherently different and often attributed with negative
traits. As Jensen (2011) argues, identity is not something that people possess apart from others;
it is something that arises from the boundary one draws with who one is not. The 'other' is
therefore not a byproduct of identity formation, but a fundamental condition: without the
distinction, the self does not exist (Jensen, 2011). This mechanism explains why rivalry in
football is rarely neutral or purely sporting in nature. When Heerenveen supporters would
distance themselves from Cambuur, or vice versa, this is not an expression of hostility; it is a
form of collective identity forming.

2.3 Imagined Community and Symbolic Construction

The concept of imagined community was introduced by political scientist Benedict Anderson
(2006), who applied it to the way in which a nation is socially constructed as a community
through shared imagination rather than direct personal interaction. Members of a nation will
never meet most of their fellow members, and yet they carry in their minds a shared image of
connectedness, held together by shared symbols, language, and media. Such an imagined
community exists not only for nations but also for supporters of a football club. They are part of
the symbolic dimension of the community that constitutes their club.

Anderson's framework, although not developed with sport in mind, was soon recognized as
particularly applicable to football and its relationship to collective identity. Historian Eric
Hobsbawm (1992) made this connection explicit. According to Hobsbawm, sport is uniquely
effective in translating the abstract concept of nationhood into something that is felt and
experienced, because it enables individuals to identify with the nation through the concrete form
of athletes performing at the highest level. The imagined community of millions, he wrote,
seems more real as a team of eleven named people (Hobsbawm, 1992, p. 143). Crucially, this
process of concretization is inextricably linked to othering: the nation or region becomes visible
not only in what it is, but in who it is not. The opponent on the field makes one's own community
palpable.

Hurley (2021) has further demonstrated how football clubs can be actively deployed for
nation-building projects, not merely as a reflection of an existing identity, but as a generator and
consolidator thereof. For clubs like sc Heerenveen, which operate within the context of the
cultural and linguistic distinctiveness of Friesland, this dimension is particularly significant: the
national anthem, the flag, and the Frisian-language signs are not decorative; they are acts of
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nation-building performed on a football pitch, and their meaning is partly determined by the
presence of an opponent who is not part of it.

The symbolic dimension of their club is further elaborated by Cohen (2013), who argues that
communities are not held together by identical beliefs or experiences, but by shared symbols
(rituals, chants, flags, places) whose meaning can vary greatly among individual members.
What unites a community is therefore not so much actual equality, but rather a common body of
symbols through which people can each express their own version of connectedness. This
explains why a provincial anthem or a city flag can have a powerful unifying effect, even within a
diverse fan base.

2.4 Ritual and Meaning

Bromberger (1995) lends empirical depth to Cohen's symbolic construction by approaching
matches anthropologically as ritual and 'deep play'. He shows how supporter groups model
themselves after military formations and how playing styles are interpreted as symbols of
collective identity. Crucial is his observation that supporters identify so intensely with their team
because that team is "perceived, through their playing styles, as symbols of a specific mode of
collective existence, and not as a simple sign (arbitrary) of a common identity" (p. 303). This
ritual-symbolic perspective offers a direct bridge to the performative practices documented by
Lawrence (2016) at Walsall FC.

Supportership provides something Mainwaring (2012) calls ontological security: a sense of
stability, continuity, and belonging in the world, anchored in the club, the place, and the local
community. The club is not merely a leisure activity, but an anchor point for identity that endures
precisely because it is more deeply rooted than performance or results. Fulconis and Paché
(2014) compare football supportership to a religion: the club offers a community with its own
rituals and symbols, and the devotion of supporters thus goes much further than interest in the
sport itself.

2.5 Cultural Identity as Position

Hall (2015) adds that the cultural identities expressed through symbols are never fixed or
finalised. Identity, he argues, is always in a process of becoming; it has historical roots but is
constantly negotiated, amplified, and transformed depending on context. It is not a fixed
essence that transcends history, but something that is continuously transformed by history,
culture, and power. This means that a club's local (regional, urban) identity is never simply
inherited from the past; it is actively constructed and contested in the present. The same applies
to what the club means to a supporter's identity. Lawrence (2016) builds on Hall to make this
point more concrete. He argues that identities are always 'strategic' and 'arbitrary": people adapt
them depending on the situation and the one with whom they compare themselves. In his study
of Walsall FC supporters, he shows that fans do not have a single fixed sense of where they
belong. They claim a Black Country identity towards outsiders but distance themselves from
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other Black Country clubs when the comparison is closer to home. Identity is therefore, in line
with Hall, not only always in process, but also always positional.

2.6 Scale and Symbolic Work

The differences in scale, urban versus provincial, are best understood not as simple variations
in emotional intensity, but as variations in the symbolic work required to sustain an imagined
community. Where an urban identity enables supporters to experience the club as a direct
extension of their daily environment, such as streets, neighbourhoods and local rivalries, a
provincial identity demands a broader imaginative effort, employing symbols such as flags,
anthems, and regional language to construct a sense of shared belonging across a more
dispersed population. As Cohen (2013) would suggest, these symbols do not carry the same
meaning for every supporter; rather, they function as a common point of reference around which
individuals can attach their own versions of belonging. The risk, as Verriet (2019) demonstrates,
is that when clubs attempt to reinforce a provincial identity from the top down, through stadium
branding or sponsorship, supporters will challenge it if the chosen symbols do not resonate with
their existing sense of place and culture. This is exactly what Hall (2015) would predict: identity
is never simply handed out and accepted, but constantly negotiated and contested in the
present.

2.7 Supporter Typology

Not every supporter experiences their club in the same way. Giulianotti (2002) constructs an
influential typology along two axes, traditional versus consumer-oriented, and hot versus cool,
resulting in four ideal types: supporters (hot/traditional, locally anchored), followers
(cool/traditional), fans (hot/consumer-oriented), and flaneurs (cool/consumer-oriented). The
hot/traditional supporter is characterised by long-term emotional investment, topophilic
attachment to the home stadium, and shared subcultural identity.
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3. Methodology

3.1 Research Design

This study employs a qualitative research design to gain insight into how supporters of SC
Cambuur and sc Heerenveen experience and symbolically shape their club, city, province, and
mutual rivalry. The choice of a qualitative approach aligns with the research question: How do
supporters of SC Cambuur and sc Heerenveen differ in the way they experience and
symbolically express their club, their city or province, and their relationship to one another?

Identity is central to literature on football fandom. Researchers emphasise that supporters
experience their club not only as a sporting organisation but also as a cultural and geographical
symbol. Supporter identities are formed through emotions, rituals, symbols, rivalry, and
place-specific meanings. Because this research focuses on subjective experiences, meanings,
and symbolic expressions, in-depth interviews are suitable for gaining insight into how
supporters themselves give meaning to their fandom. Semi-structured in-depth interviews are
the method of choice for this: they offer a predetermined thematic structure, while at the same
time giving the respondent the space to speak in their own words and introduce new
perspectives (Bryman, 2012).

The research adopts an interpretive and constructivist approach. Based on this approach, it is
assumed that identities and meanings are socially constructed and continuously produced and
reproduced in interaction with others. Supporter identities are therefore not viewed as fixed, but
as relational, contextual, and symbolically charged.

3.2 Research Strategy

A comparative case study of two football clubs within the same province was chosen. A
comparative case study is an appropriate strategy when the researcher wishes to understand
patterns, contrasts, and mechanisms that only become visible by placing cases side by side
(Yin, 2014). Because both clubs are located in the same province but represent different
territorial identities, they form a 'most similar, different outcome' comparison: the geographical
proximity makes the symbolic distance all the more visible.

This case is unique because both clubs are located within the same province, Friesland, yet
simultaneously represent different territorial identities. While sc Heerenveen is historically
strongly connected to a broader Frisian identity, SC Cambuur is more often linked to an urban
Leeuwarden identity and a more pronounced distance from Frisian provincialism.

By comparing both supporter groups, it can be investigated how geographical proximity leads to
shared identities, or to symbolic boundary formation and rivalry. The case thus aligns with
literature on place attachment, regional identity, and symbolic boundaries within sports cultures.
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3.3 Data Collection

For this study, ten semi-structured in-depth interviews were conducted: five with supporters of
SC Cambuur and five with supporters of sc Heerenveen. The interviews were conducted in May
2026 and were held in Dutch. The quotes used in this research were all translated into English
by the researcher. All respondents are season ticket holders at their respective clubs. This
allowed for the selection of participants who are strongly involved in their club culture and
regularly experience stadium life. This means that all participants fall into the supporters
category by Giulianotti’s types of spectator identity (2002).

The respondents were recruited via a combination of personal network contacts, a snowball
sampling strategy and a call on social media. This combination made it possible to gain access
to supporters who are actively involved with their club and were willing to speak extensively
about their experiences. Snowball sampling is a recognized and methodologically sound
strategy for reaching communities that function through mutual social networks and trust, which
is the case with supporter groups (Bryman, 2012; Atkinson & Flint, 2001).

The participants were mostly male, with one exception being a female Cambuur supporter. From
both clubs, four participants were supporters, but were never part of the fanatics group? of their
club. The other two used to be part of the fanatics group, but both stated that they ‘grew out of
it’. The interviews lasted between thirty and forty-five minutes and took place both in person and
online. As an incentive to participate, a fifteen euro gift card of their choice was offered to all
participants, however most declined the offer. Table 1 gives an overview of the participants and
their code, their gender, age and whether the interview was held online, or in person.

2 The fanatics group (also known as fanatics or ultras) is the section of the stadium where the most active
supporters gather. They organize chants and slogans, bring atmosphere-enhancing paraphernalia such
as flags and banners, and are considered the core of a club's supporter culture.
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Code Gender Age Interview format
H1 Male 23 Online
H2 Male 27 In person
H3 Male 61 Online
H4 Male 54 Online
H5 Male 42 Online
C1 Male 30 Online
C2 Female 25 In person
C3 Male 22 Online
C4 Male 47 In person
C5 Male 50 In person

Table1. Overview of respondents

Semi-structured interviews offered the opportunity to address predetermined themes, while
simultaneously giving respondents the freedom to elaborate on their own experiences,
emotions, and interpretations (Bryman, 2012). During the interviews, the following themes,
among others, were central:

Identification with the club;

Significance of Friesland, Leeuwarden, and Heerenveen;

Rivalry and perception of the other club;

Stadium experience and rituals;

Symbols, language use, and visual expressions;

Perceived connection with other supporters.

The complete question lists used to guide the interviews is included in the appendix (Appendix
A & B).

3.4 Operationalisation

Theoretical concepts from the literature have been translated into interview themes. Identity, for
example, was operationalised through questions regarding connection with the club, city, and
province. Symbolic expression was explored using questions about symbols, songs, clothing,
language use, and stadium rituals. Rivalry was questioned through perceptions of the other club
and the meaning of mutual differences. In this way, the operationalisation aligns with recent
literature on football fandom in which identity, performance, emotions, and symbolic practices
are central.
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3.5 Data analysis

The interviews were recorded and fully transcribed. Subsequently, the transcriptions were
analysed thematically. An iterative coding process was used in which codes were developed
both deductively and inductively. The deductive codes anchor the analysis in existing theory,
while inductive codes provide room for new insights derived directly from the data (Braun &
Clarke, 2006). Technically, the qualitative data analysis tool Atlas.ti was used for the analysis to
clearly manage the multitude of codes and text fragments.

Deductive codes were based on existing literature and theoretical concepts, such as:
Imagined community

Shared symbols

Varying symbolic meaning

Identity as becoming

Strategic positioning

Symbolic boundary drawing

Othering

In addition, inductive codes were added whenever new themes emerged from the interviews.
After open coding, codes were grouped into broader thematic categories. Subsequently,
differences and similarities between supporters of both clubs were systematically compared.

3.6 Validity and reliability

To increase the validity of the study, semi-structured interviews were used, allowing for depth
and nuance. This enabled respondents to describe their experiences in their own words.
Furthermore, the comparative design between two supporter groups made it possible to
visualise patterns and contrasts.

The reliability of the study was enhanced by:
The use of an interview guide
Consistent interview themes
Complete transcripts

A systematic coding procedure

Because qualitative research is context-dependent, analytical depth is central, rather than
statistical generalisability. The aim of this research is therefore not to make statements about all
supporters of both clubs, but to gain in-depth insight into the meanings and experiences of the
supporters involved.

3.7 Ethical considerations

This study was granted ethical approval by the ethical board of Campus Fryslan, University of
Groningen. Informed consent was obtained prior to the interviews. The informed consent sheet
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is added in the Appendix (Appendix C). Respondents were informed about the purpose of the
research and the manner in which the data would be used, that participation was voluntary, and
respondents could withdraw at any time. They were told interviews were treated confidentially,
and that personal data has been anonymised in the transcripts and the final thesis. All data was
stored on the Y-drive of the university of Groningen and will be deleted after ten years. All
participants gave permission to record the interview, both in written form and verbally before the
recording started.

Anonymity is achieved not only by omitting names, but also by removing or modifying traceable
details such as job title, age, or specific statements that, when combined, could lead to
identification (Walford, 2005). In this study, anonymity was achieved by coding respondents
(H1-H5, C1-C5 ) and by not including combinations of personal characteristics in the report that
could make an individual recognizable to others within the supporter community.

Confidentiality relates to the handling of the information itself: what respondents share is not
passed on outside the research context (Walford, 2005). This means that the recordings and
transcripts are accessible exclusively to the researcher, that the raw data is destroyed 10 years
after the completion of the thesis, and that quotations in the report are presented in such a way
that they cannot be directly traced back to a specific person.

Since rivalry and regional identity can be sensitive topics, a respectful approach to respondents
and their experiences was taken into account during the interviews.

3.8 Reflection on the researcher's position

The researcher gained access to a portion of the respondents through personal contacts. This
offered advantages for trust and openness during the interviews, but may also have influenced
the dynamic between researcher and participant. At the same time, proximity to the research
field can contribute to a better understanding of the local context, symbolism, and supporter
culture. To ensure reflexivity, potential assumptions and interpretations of the researcher were
critically reflected upon during the research process. The researcher was not affiliated with
either club. In the following chapter, the findings of the ten interviews are presented thematically.
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4. Results

This chapter presents the findings from ten interviews with supporters of SC Cambuur (n = 5)
and sc Heerenveen (n = 5). The analysis is structured thematically. First, it describes how
supporters position their own club in terms of scale, urban, or provincial (4.1). The next section
shows that many symbols are used by both sides but take on a different meaning each time
(4.2). Subsequently, supporters whose biography breaks through the idea of a fixed identity are
discussed (4.3). In 4.4, a central finding takes center stage: the so-called anti-Frisian attitude of
Cambuur supporters is interpreted by both groups as a reaction to Heerenveen, not as an
aversion to Friesland. 4.5 examines how supporters deal with identity claims imposed by the
club itself. Finally, 4.6 covers two recurring themes outside of the theoretical framework.

4.1 Two clubs, two scales

At first glance, both sets of supporters present their club along a clear dividing line. Cambuur
supporters emphatically link their club to the city of Leeuwarden. One respondent succinctly
expresses this:

“Cambuur is Leeuwarden, Leeuwarden is Cambuur. | feel like a Leeuwarder, and therefore | am
also a Cambuur supporter. That is all one and the same.” (C1)

The same thought is echoed almost verbatim by C3 and C4. C5 points out that the yellow and
blue are simultaneously the city colours of Leeuwarden. For these supporters, the club, the
colours, and the city coincide.

On the Heerenveen side, the scale shifts to the province. H4 describes the pompebléd? on the
shirt as a symbol that immediately evokes Friesland for him. H3 explains that the club
emphatically presents itself as ‘the club of Friesland’, partly due to the Frisian national anthem
that plays before every match.

4.2 The same symbols, different meanings

Upon closer reading, the image of two separate symbolic worlds proves untenable. Many
symbols appear in both supporter groups, but carry different meanings depending on the club.
The data confirm this, particularly regarding songs. For H1 and H4, the Frisian national anthem
is self-evident and central. H2 even states that the stadium is one of the few places where being
Frisian is collectively palpable:

“You don't often feel the Frisian identity, so to speak. At football matches like this, at the start,
you do; the whole stadium sings and stands.” (H2)

% The pompebléd is the water lily, the official symbol of the province of Friesland, and is depicted on the
Frisian flag.
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On the other side of the divide, the same song is rejected. C4 recounts that he deliberately
remained seated during the national anthem in the Heerenveen stadium and was called out on
it. At the same time, C1, C2, and C3 do sing along to Anneke Douma's ‘Woanskip’, in the
Leeuwarden dialect. “And then the dialect, my version, goes over it (Dutch version Woonboot) at
the top of my lungs. (C1)”

For Cambuur supporters, the yellow and blue and the deer of Cammingha represent the city of

Leeuwarden and its history. For Heerenveen supporters, the pompebléd motif refers primarily to
the Frisian flag, although H5 indicates that he himself cares more about the blue and white than
the Frisian symbolism. The symbols are shared; the meanings supporters attribute to them vary.

4.3 ldentity as a process

Several respondents describe their support as something fixed, something they have ‘in their
blood’ (C1, C3, C5) or something they were ‘simply born into’ (H2). Such statements suggest an
inherited identity. However, several interviews contain biographies that nuance this picture.

C2 was born in Leeuwarden, grew up in a Frisian village, speaks Frisian, and explicitly calls
herself a Frisian. Yet she became a Cambuur supporter:

“Born into it, no. It is something that grows on you. It also has something to do with the fact that
I live in Leeuwarden now. That grows more and more, to such an extent that you don't leave
anymore.” (C2)

C3 tells a mirrored story: he was raised as a Frisian, but after years in Leeuwarden, he
increasingly feels like ‘a true Leeuwarder’, especially in his use of language. H3 is perhaps the
strongest example. He was born in Scheveningen and moved to Friesland at the age of forty,
but was a Heerenveen supporter even before that. He still describes himself as ‘om utens’, a
Frisian term for someone from outside, but built a bond with the province through the club. In his
case, identity is not the starting point but the result of a process. For him, the club functions as
an entry point to Friesland.

4 .4 ‘Anti-Frisian’ as a reaction

The most striking finding in the data concerns the so-called anti-Frisian attitude of Cambuur
supporters. Supporters of both clubs describe this attitude in a remarkably consistent manner:
not as an aversion to Friesland or being Frisian, but as a reaction to the fact that Heerenveen
claims to speak for the entire province. C5 states this explicitly:

“It has also been misinterpreted a bit that we are anti-Frisian. That anti-Frisian was simply
explained as because that little village club, which is located 30 kilometres away, has
appropriated the identity, the national anthem, the Frisian flag. That is where that anti-Frisian is.”
(C5)
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C4 tells virtually the same story and points out that many people in the Cambuur stands speak
Frisian and come from the surrounding villages. According to him, the dividing line therefore
does not run between Frisians and non-Frisians, but straight through being Frisian. C2 supports
this in her own position. She is a Frisian speaker, feels Frisian, and is a Cambuur supporter, and
clearly refuses the label ‘anti-Frisian’:

“l am not anti-Frisian, but | am Frisian through and through, so | could never say that.
Anti-Heerenveen, yes.” (C2)

However, not all Heerenveen supporters view C2's position as self-evident. H5, who himself
grew up speaking Frisian in a village, describes the combination of being Frisian and supporting
Cambuur as something he cannot place:

"When | sometimes speak to people who speak Frisian and who have a season ticket at
Cambuur. Well, then it just doesn't make sense in my head." (H5)

The reactive attitude takes a striking form in the daily language of Cambuur supporters: several
respondents refuse to pronounce the name Heerenveen at all. C1 says that he feels "a bit dirty"
when he has to mention the name; C5 avoids it even in written communication:

"I don't pronounce it [Heerenveen] either. Not at work meetings either. So | always say village
club or thirty kilometres further away. If | have to type in the village name, then it is ‘H
apostrophe Veen’." (C5)

The abbreviation DKV, for "thirty kilometres further away", circulates widely among Cambuur
supporters; H1 recognises and ridicules the practice, but in doing so unintentionally confirms
that it is a visible part of the Cambuur identity, although C4 downplays this practice as 'Calimero
behaviour'. Refusing to say the name of the rival club is not done by the Heerenveen
supporters who were spoken to.

What gives this finding extra weight is that Heerenveen supporters also acknowledge this
mechanism. H3 states that Cambuur is primarily distancing itself from Heerenveen because that
club presents itself as ‘the Frisian club’. H5 explains the Cambuur attitude based on the idea
that Heerenveen has ‘appropriated the identity’.

The other side of that relationship is also visible. H2 and H4 consider Cambuur ‘just as Frisian’
as their own club. In this way, the shared framework, Friesland as a broader identity, is actually
kept open by Heerenveen supporters, whereas Cambuur supporters explicitly distinguish
themselves within it. Heerenveen supporters seem to be less against Cambuur and its
supporters as opposed to Cambuur supporters are against Heerenveen and its supporters.

4'Calimero behavior' refers to the tendency of a group or person to consistently present themselves as a
victim or underdog due to their smaller size.
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Another major similarity between supporters of both clubs is that they all view the supporters of
the rival club as different from the fans of their own club. They attribute negative traits to the
supporters of the opposing side. Cambuur supporters see Heerenveen supporters as ‘old, quiet,
and boring.’

“l just get the impression that there are a lot of older people sitting there. That isn't a bad thing, it
has to happen, but in that sense, it is a slightly less lively atmosphere.” C2

Heerenveen supporters indicate that it is somewhat more easygoing at their place than at
Cambuur. They describe the Cambuur supporters as rude and less welcoming.

“Look, those guys in the city, naturally, that is a completely different bunch, they are less of the
Mienskip.” H3

4.5 ldentity from above and from below

Verriet describes how clubs shape identity from the top down, for example through marketing
and branding. The findings confirm that pattern but also show that supporters do not always
simply adopt those identity claims. H5, who worked at the club for a time himself, praises, for
example, the way in which Van Persie’s presentation ‘on the Frisian waters, with a Frisian flag’
deliberately created a connection with the province. At the same time, the official club motto ‘sc
Heerenveen is Fryslan and Fryslan is sc Heerenveen’ is explicitly put into perspective by other
supporters:

“[That motto] | don’t care much for. | think Cambuur is also a club in Friesland and they are just
as much Frisian.” (H2)

H4 does not recognise the motto as something originating from the supporters themselves
either. For him, true togetherness lies in the ‘family feeling’ in the stands and in the rituals
organised by the Atmosphere Group itself.

On the Cambuur side, the pattern reverses. The club explicitly presents itself as a supporters'
movement, and respondents react positively when the club makes that urban identity visible. C3
and C5 mention appreciatively that the Oldehove and the Skdtsje are returning to club
communication. C5 furthermore emphasises that the new stadium design was realised together
with supporters, an English stadium with open corners, rather than a bowl-style model.

A similar tension is visible regarding commercialisation. C2 misses the ‘people’s club feeling’
since the volunteers in the stadium were replaced by temporary staff. C5 calls the modification
of the club logo by a board member ‘sacrilege’. In Heerenveen, such complaints sound less
pronounced, but H5 does point out that the provincial identity is largely maintained through
marketing, which suggests that this identity is also carefully organised. This ‘people’s club
feeling’ is not only attributed to Cambuur, but also claimed and deemed important by several
Heerenveen supporters.
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4.6 Two recurring themes outside the theoretical framework

During the coding, two topics appeared to be touched upon by all ten respondents without being
directly derived from the literature. The first is language and dialect as a marker of
supportership. H5 succinctly summarises the pattern:

“If you grow up in the city, you are quickly infected with the Cambuur virus. If you grow up in the
countryside, and since | also speak Frisian at home, you can identify with Sportclub Heerenveen
a bit more quickly.” (H5)

On the Heerenveen side, Frisian functions as an entry ticket: H1 explains that goalkeeper
Andries Noppert became a cult hero® even before his debut because he sang along to the
Frisian national anthem, and H2 emphasises that the anthem before the match is one of the few
moments when being Frisian resonates collectively. On the Cambuur side, the pattern reverses:
it is not Frisian but the Leeuwarden dialect that does the symbolic work. C5 speaks Leeuwarder
dialect at home and at work in Leeuwarden. C1 sings 'Woanskip' by Anneke Douma in
Leeuwarder dialect over the Dutch version. C4 refers to himself as 'Stadsfries' and refuses to
sing along to the Frisian national anthem.

The second theme is the inheritance of supportership within the family. For almost all
respondents, a father, uncle, or grandparent stands at the beginning of their fan story. C1 names
three generations; grandfather at the first home matches in the sixties, father who still played
himself in the eighties, and finally himself. C5 recounts that his children wore a Cambuur onesie
at birth and have been members of the Kids Club ever since. On the Heerenveen side, H2 goes
along to clinics as a child with an uncle; H4 now goes to matches with his son. In the following
chapter, these findings are related to the existing literature and the central research question is
answered.

5 A cult hero is a player who is revered by a specific group of supporters, not only for sporting
achievements, but for a personal characteristic, gesture, or moment that strikes a deep emotional chord
with the community.



23

5. Discussion

The aim of this study was to research how supporters of SC Cambuur and sc Heerenveen differ
in the way they experience and symbolically construct their club with relation to their city or
province. The results partially confirm the theoretical framework, but at the same time show that
the differences between both supporter groups are more complex and asymmetrical than
expected. Where the conceptual framework formulates the differences as two sides of a coin
(urban versus provincial, Leeuwarder versus Frysian), the interviews suggest that this is not the
case. In the next paragraphs, these differences will be addressed one by one. If the conceptual
framework falls short in addressing the findings, additional literature will be introduced.

5.1 Different scales, different symbolic work

The first difference between both supporter groups is with regards to the identity scale.
Heerenveen supporters articulate their identity consistently on the provincial level, whereas
Cambuur supporters place this on an urban level. These findings are in line with the claim of
Anderson (2006) and Verriet (2019) that every community that is larger than the direct
environment needs to be imagined. The most important empirical insight, however, is that the
difference between the two scales is not merely quantitative, not just "smaller" or "larger”, but
qualitative in nature.

For Cambuur supporters, the club is synonymous with their immediate living environment. When
C1 states that "Cambuur is Leeuwarden, and Leeuwarden is Cambuur" and C5 points out that
yellow and blue are also the city colours, the connection between club, city, and supporter
requires hardly any symbolic effort. The almost seamless overlap between club and city
described by Cambuur supporters is exactly what Tuan (1974) called topophilia: the deep
emotional bond between people and their immediate living environment, which is activated by
daily sensory experience rather than institutional effort. At Heerenveen, the situation is
fundamentally different. The province of Friesland is a dispersed object: approximately 650,000
inhabitants spread across an area that is not traversed daily by a single supporter. Here, the
pompebléd, the Frisian anthem, and the Frisian flag are necessary for holding the imagination
together. H2's remark that the stadium is "one of the few places" where being Frisian becomes
collectively visible illustrates this point sharply: outside the stadium, the province barely exists as
an everyday experience; inside the stadium, it is produced. This confirms what Hobsbawm
(1992) observed: the imagined community becomes real as eleven players known by name. For
Heerenveen supporters, the stadium is one of the few places where the province exists as a
shared, lived experience.

This difference has an implication that remains underexposed within the existing framework, but
which aligns with what Billig (1995) and Edensor (2002) have noted regarding everyday versus
institutional identity: an identity that requires more symbolic effort is also more visible and
therefore more vulnerable to challenge. At Cambuur, a symbol can be exchanged without the
identity suffering, because the city itself carries the identity. At Heerenveen, each individual
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symbol carries a greater burden, because without those symbols the provincial community is no
longer collectively perceptible. This explains why Heerenveen's motto culture ("sc Heerenveen
is Fryslan and Fryslan is sc Heerenveen") is both more strongly developed and approached
more critically by its own supporters (see H2 and H4). The Heerenveen supporter must
constantly uphold his identity; the Cambuur supporter hardly has to make any effort to do so.

5.2 The asymmetry of othering

A second and perhaps more significant difference concerns the nature of othering. According to
Hall (2015) and Massey (1993), both identities would be formed relationally. Armstrong and
Giulianotti (2001) described football rivalries as deeply felt and symbolically charged
antagonisms. Jensen (2011) would predict that for supporters of both clubs othering would be a
fundamental condition to define themselves. That prediction is correct, but it conceals an
asymmetry that the existing framework cannot explain: the division is not symmetrical.
Heerenveen supporters such as H2 and H4 call Cambuur "just as Frisian" and do not exclude
Cambuur supporters from the Frisian category. Cambuur supporters, on the other hand, position
themselves explicitly and consistently opposed to Heerenveen, even to the point of refusing to
pronounce the name (C1, C5) and using the abbreviation DKV.

To understand this asymmetry, social psychological literature that was missing in the literature
review is useful. Brewer (1991) formulated the optimal distinctiveness theory: groups strive for a
balance between assimilation (belonging) and differentiation (being distinctive). When the
overarching "we" becomes too large, too diffuse, or too dominant, the need for differentiation
increases. In the Frisian case, Heerenveen claims the province as a whole; consequently,
Cambuur supporters risk losing their own distinctive position. Their anti-Heerenveen sentiment
is therefore not primarily hostility but boundary guarding: enforcing a space of their own within a
category that would otherwise be swallowed up by a single party.

Tajfel and Turner (1979) already pointed out that social identity is always comparative, but
empirical evidence suggests that the need for comparison is unevenly distributed among the
parties in an asymmetrical relationship. Brewer (1999) subsequently makes a useful distinction
between ingroup love and outgroup hate. Heerenveen supporters primarily display ingroup love
(a sense of belonging to Friesland), without this implying an exclusion of Cambuur. Cambuur
supporters, on the other hand, display something closer to outgroup definition: their identity is
largely shaped by rejecting Heerenveen. This explains why the statements on the Cambuur side
sound fiercer than vice versa: for the larger claiming party, the opponent is superfluous to the
definition of identity; for the smaller resisting party, the opponent is indispensabile.

Hall (2015) and Lawrence (2016) nuance this on an important point. Both state that identity is
relational and strategic, which is essentially correct, but the amount of strategic labor is not
equally distributed between parties. Whoever holds the dominant claim can afford a more
inclusive attitude; whoever has to fight for their space within that claim does so with sharper
means.
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5.3 Anti-Heerenveen, not anti-Frisian

The finding that goes furthest beyond the original theoretical framework, is the consistent
reinterpretation by respondents from both sides of what "anti-Frisian" actually entails. C5
summarises it succinctly: it is not the Frisian identity itself that is being rejected, but the fact that
"that little village club" has appropriated that identity. C2 and C4 endorse this: they speak
Frisian, feel Frisian, and are simultaneously Cambuur supporters. H3 and H5 also confirm that
they interpret the Cambuur sentiment as a reaction to that appropriation, not as a rejection of
Friesland.

The existing framework, Verriet (2019) on othering and Cohen (2013) on symbolic community
construction, does record the mechanism of symbol use, but offers no tools to analyse the
specific accusation of appropriation. Additional literature is needed here.

In Ethnicity without Groups, Brubaker (2004) introduces the concept of groupism: the tendency
to treat ethnic or regional categories as real, bounded groups, rather than as categories claimed
and contested by various actors. From this perspective, the Cambuur sentiment is clearly
visible. The respondents do not oppose Friesland as a category, but rather the monopolisation
of that category by a single club. Their position is precisely what Brubaker intended to describe:
the category "Frisian" is mobilised by various parties in different ways, and the struggle is about
who has the right to embody that category.

In addition to that, in the broader literature on appropriation, a distinction is regularly made
between sharing a symbol and claiming ownership of a symbol (Rogers, 2006). That distinction
applies to the Frisian case. The Frisian national anthem and the Frisian flag were not invented
by Heerenveen; they exist independently of the club and belong, in principle, to the entire
Frisian community. When a club monopolises those symbols by using them as a club trademark,
a tension arises that respondents label as appropriation. In other words: the problem is not that
Heerenveen is Frisian, but that Heerenveen claims to be Frisian in a way that implicitly excludes
others.

The practices resulting from this: the abbreviation DKV, the deliberate refusal to pronounce
"Heerenveen" (C5), the demonstratively staying seated during the Frisian national anthem in the
Abe Lenstra Stadium (C4), can be read as a variant of what Billig (1995) calls banal nationalism,
but in reverse. Where Billig shows how national identity is reproduced daily through barely
noticeable symbolic actions, the opposite happens here: a claim is rejected daily and routinely
with equally small actions. The ‘DKV culture’ is a form of what Edensor (2002) would call
‘everyday identity work’: a permanent, small-scale affirmation of who does and does not belong
to one's own group.

5.4 Biographical identity

Hall (2015) describes identity as a process, and the biographies of C2, C3, and especially H3
confirm this. C2 grows up in a Frisian village and becomes a Cambuur supporter; C3 becomes a
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"true Leeuwarder" after years in Leeuwarden; H3 moves to Friesland at the age of forty but had
long been a Heerenveen supporter and uses the club as a gateway to being Frisian. However,
what remains underexposed in Hall's framework is how that process is anchored in daily
practices.

Bourdieu (1990) offers an addition here with the concept of habitus: identity is embedded in
bodily-emotional habits that form over time. C3's gradual transition to speaking the Leeuwarder
dialect is not a rational choice but an incorporated process; H3's bond with Friesland is built up
through years of ritual presence in the stadium. The stadium functions as what Bourdieu would
call a field, within which habitus is formed and confirmed. The biographical examples thus
support Hall, but also show that identity formation goes beyond symbolic self-positioning; it is
lived, practiced, and physically anchored. Moreover, it is important that this habitus aspect
operates in different ways for both groups. For Cambuur supporters, the habitus is primarily
urban and sensually close to home (the city skyline, the Oldehove, the dialect on the street). For
Heerenveen supporters, the habitus must be maintained institutionally, because provincial daily
life is insufficiently dense to do so on its own.

5.5 Language and dialect as symbolic boundary objects

One of the two themes raised by all respondents but missing from the theoretical framework of
Chapter 2 is the role of language and dialect. The framework spoke of rituals, flags, and songs,
but did not grant language the independent status suggested by empirical evidence.

Frisian is the only officially recognised minority language in the Netherlands and therefore
carries a symbolic charge that standard Dutch lacks. When H1 recounts that goalkeeper
Andries Noppert became a cult hero because he sang along with the Frisian national anthem, or
when H5 states that growing up speaking Frisian at home almost automatically leads to an
affinity for Heerenveen, language functions as what Joseph (2004) calls an identity-defining
practice. At Cambuur, that same dynamic shifts: here, it is not Frisian but the Leeuwarder dialect
that is the linguistic hallmark. C1 sings "Woanskip" in the Leeuwarder dialect over the Dutch
version, C4 explicitly calls himself "Stadsfries", and C5 speaks Leeuwarders at home and at
work.

Bourdieu (1991) would interpret this difference in terms of linguistic capital: languages and
dialects function as markers of social position and group boundaries. The Frisian case is
sociolinguistically unique because Leeuwarders is historically linked to the urban bourgeoisie in
Leeuwarden, whereas Frisian was until well into the twentieth century regarded as a rural and
farmers language (Jonkman, 1993). Consequently, the Leeuwarder—Frisian contrast is charged
not only geographically but also socio-historically: urban versus rural, bourgeois versus farmers.
This historical characteristic helps explain why a geographical difference of only thirty kilometres
can persist as a deep symbolic dividing line: the languages spoken by respondents carry a layer
of class and culture that is older than the clubs themselves and is therefore not constructed by
club marketing, but merely picked up and reinforced. This also explains why the socio-economic
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framing of the two clubs recurs in the interviews but does not function as the central dividing
line.

5.6 Family as a transmission mechanism

The second theme raised by all respondents but falling outside the theoretical framework is the
transmission of supportership within the family. Every respondent referred to a father, uncle, or
grandfather as the starting point of their fandom. Fulconis and Paché (2014) compare this to
religious conversion: joining a supporter community involves rituals, symbols, and a form of
inherited faith that is passed down through generations rather than chosen individually.

Anderson (2006) and Cohen (2013) offer no tools to analyse this socialisation; their focus is on
the community as a whole, not on its individual formation. Additional literature is necessary
here. James (2001), in his research on the development of team loyalty, demonstrates that most
fans develop their primary affiliation between the ages of five and eight, under the direct
influence of family members. Wann, Tucker, and Schrader (1996) confirm this: socialisation
within the family is the most important explanatory factor for the emergence of club
identification, well before sporting success, geography, or playing style.

These insights provide a deepening of Anderson and Cohen's work: the imagined community is
not only maintained by mass symbols, but reproduced daily through very concrete family rituals.
When C5 recounts that he gave his children a Cambuur onesie at birth and that they have been
members of the Kids Club ever since, or when H4 goes to matches with his son, we see not
only the symbolic labor Cohen writes about, but also a form of habitus transmission described
by Bourdieu: being physically taken to the stadium, wearing colours before one understands
them.

Crucial to the distinction between the two clubs is that this transmission mechanism operates
equally strongly for both, yet carries different weight. On the Cambuur side, the city is passed
on, and that city is present around the child anyway; family transmission merely reinforces what
the environment already provides. On the Heerenveen side, the provincial identity is passed on,
which would be more difficult to sustain without that transmission, because the province is not
naturally present in daily life in the way the city is for Cambuur supporters. Relatively speaking,
therefore, family transmission contributes more to maintaining the Heerenveen identity than to
the Cambuur identity.

5.7 Top-down versus bottom-up

A final and summarising difference concerns the direction in which identity is negotiated by the
club and supporters. Verriet (2019) describes how clubs impose identity from above and how
supporters can accept or challenge it. At sc Heerenveen, the dynamic follows exactly that
pattern: the club motto "sc Heerenveen is Fryslan" is explicitly criticised by H2, H4 does not
recognise it as something originating from the supporters themselves, and H5 points out that the
Frisian framing is largely maintained by marketing. The provincial framing here is institutionally
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and commercially driven; supporters react to it and can accept or reject parts of it. This aligns
with Hurley's (2021) argument that football clubs can function as active agents of
nation-building, not merely reflecting an existing identity but generating and consolidating it.

At Cambuur, the pattern is reversed. Here, the identity comes from below, from the supporters,
and the club must, as it were, accept and honor it. C3 and C5 speak appreciatively about the
use of the Oldehove and the Skdtsje in club communication; C5 emphasises that the new
stadium was designed in close consultation with supporters. When the board changed the logo,
C5 called it "sacrilege". The club is therefore not so much a producer of identity here as a
custodian of an identity that the supporters already possess. C2's complaint about the
replacement of volunteers by temporary workers ("l miss the people's club feeling") fits along
the same lines: every top-down intervention is perceived as an encroachment on something that
comes from the bottom up.

Edensor (2002) offers a useful addition to Verriet (2019) here. Edensor argues that regional or
national identity does not primarily reside in formal rituals, but in everyday practices: routes,
sounds, tastes, language use, and small habits. At Cambuur, identity operates largely through
that dense everyday infrastructure (urban dialect, city skyline, neighbourhood ties, Skdtsje),
meaning the club can at most latch onto what already exists. At Heerenveen, such a dense
everyday infrastructure is lacking because the province does not function as a single daily living
environment; precisely for this reason, the club must repeatedly reinforce its Frisian identity
using institutional means, with mottos, flag displays, anthems, and marketing. The reversed
dynamic between the two clubs is therefore not a coincidence or an organisational choice, but
the logical outcome of the difference in scale with which this chapter began: the thinner the daily
substrate of an identity, the more necessary top-down symbolic labor becomes, and the greater
the chance that supporters will partially challenge that symbolism.

5.8 Broader Significance

The findings of this research extend beyond Frisian football. They show how people in a society
that is increasingly organized globally and digitally continue to derive meaning from the local,
the nearby, and the tangible. In this regard, the football club functions as an institution that still
makes the local concrete and collectively palpable. Outside the stadium, the province hardly
exists as a shared experience; inside the stadium, it is produced.

This is socially relevant because it says something about the need for community in times of
individualization. The rituals in the stadium, singing the national anthem, passing on support
from father to child, are not trivial habits, but forms of meaning-making that anchor people in a
place and a community. Mainwaring (2012) empirically demonstrates that this anchoring also
has a psychological effect: it reduces loneliness and strengthens self-esteem. In that light, the
Frisian derby is not merely sport, but an annual recurring ritual through which two communities
redefine themselves.
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Academically, this research contributes by showing that othering is not always evenly
distributed. Existing literature typically treats rivalry as a symmetrical process in which two
groups mutually set each other off. This research demonstrates that the asymmetry, who has a
greater interest in the distinction and who defines themselves primarily through the other, is an
analytically crucial dimension that has remained underexposed until now. This insight is
transferable to other contexts: regional rivalries, political antagonisms, and situations in which
groups compete over who is allowed to embody a particular identity.
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6. Conclusion

This research started from the central question of how supporters of SC Cambuur and sc
Heerenveen differ in the way they experience and symbolically express their club, their city or
province, and their mutual relationship. Ten in-depth interviews with season ticket holders of
both clubs yielded a picture that can partially be explained by the conceptual framework, but
makes the nature of the contrast between the two supporter groups more complex and, above
all, more asymmetrical than was expected beforehand. The main conclusion is that the
Leeuwarden—Frisian contrast does not form a symmetrical mirror image, but an unequal
relationship in which both parties produce, maintain, and guard their identity in fundamentally
different ways.

Cambuur supporters equate their club almost seamlessly with the city of Leeuwarden. For them,
the club, colours, city skyline, and dialect form a single entity that requires no separate symbolic
representation, because the city itself carries this identity in everyday life. A striking finding is
that their so-called "anti-Frisian" attitude is not interpreted by respondents from both clubs as a
rejection of Friesland, but rather as a reaction to the appropriation of Frisian symbols by sc
Heerenveen. Cambuur supporters who speak Frisian themselves and feel Frisian explicitly
reject the label anti-Frisian in favour of "anti-Heerenveen." Thus, the Leeuwarden identity is
defined not only positively through the city, dialect, and history, but also reactively, as a form of
border control against a club that claims the province as a whole.

Heerenveen supporters define their identity on a fundamentally different scale. They place their
club at a provincial level and use the Frisian national anthem, the Frisian flag, and the
pompebléd as bearers of a community that is hardly perceptible as a single entity in daily life.
The stadium thus functions as one of the few places where being Frisian becomes collectively
palpable. At the same time, this provincial framing is not automatically endorsed by all
supporters: the club motto "sc Heerenveen is Fryslan and Fryslan is sc Heerenveen" is put into
perspective by various respondents, and some call Cambuur "just as Frisian." Here, therefore,
being Frisian functions less as a demarcation and more as a shell within which the opponent
also fits.

In the symbolic forms of expression, the difference becomes visible not only in content but also
in the attribution of meaning. At Heerenveen, explicitly Frisian symbols dominate, and Frisian
functions as a gateway to the community. At Cambuur, the symbolism revolves around urban
references (Oldehove, Skitsje, Cammingha's deer) and the Leeuwarden dialect, which is
actively sung over the Dutch version in songs like "Woanskip." Unexpectedly, the same symbols
are charged differently by both groups: the Frisian national anthem is embraced by Heerenveen
supporters and demonstratively rejected by some Cambuur supporters. Furthermore, it became
apparent that language and dialect carry a much heavier symbolic weight than anticipated, with
a socio-historical charge that harks back to the old antagonism between the urban bourgeoisie
and the Frisian-speaking countryside.
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The mutual rivalry yields the most asymmetrical findings. Cambuur supporters emphatically
define themselves in opposition to Heerenveen, extending to refusing to pronounce the name,
using the abbreviation DKV, and demonstratively remaining seated during the national anthem.
Heerenveen supporters display few comparable boundary-guarding practices and do not
exclude Cambuur from the Frisian category. For Cambuur, Heerenveen is indispensable to its
own identity definition; for Heerenveen, Cambuur is much less so. However, both groups
attribute negative characteristics to the opposing fanbase, making the mutual demarcation at
the level of supporter type symmetrical.

The central answer to the main question is therefore that SC Cambuur and sc Heerenveen
represent not so much two opposing identities as two fundamentally different ways in which
identity is formed. At Cambuur, it comes from below, from the dense everyday infrastructure of
the city, and the club only needs to respect that identity. At Heerenveen, it comes from above,
from institutional and commercial labor, and the club must constantly reproduce that identity
because daily life does not do so itself. Consequently, the Frisian football rivalry is not so much
a clash between Frisian and non-Frisian, but a struggle over who has the right to call
themselves the better Frisian.

On a broader level, this case study demonstrates how regional identity endures in a globalized
society. Football clubs are not only bearers of identity but also battlegrounds where existing
societal divides, city and countryside, language and class, appropriation and resistance, are
fought out anew. The fact that a geographical difference of only thirty kilometres can persist as a
deeply felt symbolic boundary demonstrates the tenacity of regional identity and the extent to
which football forms an arena in which that tenacity takes concrete form.

At the same time, the biographical stories show that individual supporters cannot be
unambiguously placed within that boundary. Someone who speaks Frisian, feels Frisian, and yet
is a Cambuur supporter. Someone who comes from another province and became part of
Friesland through the club. Identity remains a personal and lived process, even in a polarized
context. That is perhaps the deepest lesson of this research: who we are depends not only on
where we come from, but on the communities we choose to be part of and on the rivals that
help us understand who we are.
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7. Limitations and future research

This study has a number of limitations that must be taken into account when interpreting the
findings. First, the sample size is limited: ten respondents offer depth but do not allow for
generalization to the broader supporter population. The goal of this study was therefore not
statistical representativeness, but analytical depth. Second, the sample consists of ninety
percent male respondents, which may render the findings not fully representative of female
supporters, for whom gender dynamics within football culture may differ (Jones, 2008; Pope,
2017; Jakubowska et al., 2020). Third, the respondents were recruited via personal contacts
and snowball sampling, which carries the risk that certain voices within the supporter culture are
underrepresented.

Various directions are possible for follow-up research. First, a larger-scale quantitative study
could test the extent to which the patterns found here, particularly the asymmetry in othering
and the differences in symbolic labor, are more broadly recognizable within the supporter
populations of both clubs. Second, the role of language and dialect as symbolic boundary
markers offers scope for follow-up sociolinguistic research, specifically focusing on the use of
Leeuwarders and Frisian within supporter cultures. Third, a comparable study in another region
with a regional minority identity, such as Wales or the Basque Country, could determine the
extent to which the dynamics found here are specifically Frisian or more broadly applicable.
Finally, longitudinal research could provide insight into how the identities of both supporter
groups are developing now that both clubs are once again playing at the highest level.
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Appendix

Appendix A: Interviewguide supporters sc
Heerenveen

Dag

Ten eerste heel erg bedankt dat je mee wil werken aan dit interview. Zoals je weet en schriftelijk
toestemming voor hebt gegeven, neem ik dit interview op. Dat vind je nog steeds oké? Dan start
ik nu de opname.

De opname wordt woord voor woord getranscribeerd. Namen en andere informatie die gebruikt
zouden kunnen worden om u te identificeren, worden verwijderd of gewijzigd. De resultaten
worden gebruikt voor de masterscriptie van de opleiding Cultural Geography — Sustainable
Tourism and Society. Als je wil kan ik jou ook de resultaten van mijn onderzoek toesturen.

Ik wil nogmaals benadrukken dat deelname volledig vrijwillig is. Als jij je, op welk moment dan
ook, wil terugtrekken, of een vraag niet wil beantwoorden, dan mag dat. |k zal daar dan ook niet
verder over vragen. Terugtrekken kan tot 12 juni, dan lever ik mijn scriptie in. Zoals je ook hebt
kunnen lezen in het informatieblad, voer ik interviews uit met supporters van zowel sc Cambuur
als sc Heerenveen. |k ben heel erg benieuwd of er een verschil is in de beleving van de
supporters van beide clubs. Dus wat betekent dat voor jou en dit interview?

Nou ik heb 20 hoofdvragen voorbereid, maar het zou heel goed kunnen dat jij een vraag al
eerder beantwoordt en ik die dus oversla. Ik wil gewoon jou horen praten en zal zelf dus ook
doorvragen als jij iets interessants zegt. Ik ga er van uit dat dit interview tussen de 30 en 60
minuten duurt. Ik ben heel erg benieuwd naar jouw beleving bij sc Heerenveen en van de
provincie Friesland. Daar zullen de vragen dan ook over gaan. Heb jij nog vragen aan mij
voordat we van start gaan?

Blok A: Introductie en Achtergrond
1. Kan je iets over jezelf vertellen: Waar ben je opgegroeid, woon je nu en hoe oud ben
je? Hoe zou je jezelf omschrijven?

2. Hoe lang ben je al supporter van sc Heerenveen, en hoe is dat begonnen?
— Was dat via familie, vrienden, of ben je er zelf in gerold?
— Waren er andere clubs die je overwoog te steunen, of steunt?

3. Hoe vaak bezoek je wedstrijden, en met wie ga je meestal?
— Is dat in de loop van de tijd veranderd?
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— Uitwedstrijden?
4. Ben jij een echte Fries?

Blok B: Identiteit als Proces

5. Als je nadenkt over wat het betekent om supporter van sc Heerenveen te zijn, voelt
dat dan als iets waar je in geboren bent, of als iets wat je actief hebt gekozen en
opgebouwd?

— Hoe is jouw gevoel over wat de club voor je betekent veranderd naarmate je
ouder werd of jouw leven anders liep?

— Is er een bepaald moment of periode waarin je band met de club bijzonder sterk
voelde?

6. Is er ooit een moment geweest waarop het steunen van sc Heerenveen anders
aanvoelde dan daarvoor (waarop iets aan de identiteit van de club, of uw eigen
relatie daarmee, verschoof?)

— Wat veroorzaakte die verschuiving, en hoe heb je daarop gereageerd?
— Leken andere supporters om je heen dezelfde verschuiving te ervaren, of was
het meer persoonlijk voor jou?

7. Denk je dat je identiteit als supporter hetzelfde zou voelen als je uit deze regio zou
verhuizen?
— Wat denk je dat er zou veranderen, en wat zou hetzelfde blijven?
— Ken je supporters die ver van de regio wonen? Hoe verhouden zij zich anders tot
de club, als dat al het geval is?

8. Zijn er aspecten van de identiteit van de club vandaag de dag die anders aanvoelen
dan wat de club vertegenwoordigde toen je er als eerste mee begon?
— Voelen die veranderingen aan als een natuurlijke evolutie, of heb je het gevoel
dat er iets belangrijks verloren is gegaan?
— Is er iets aan de identiteit van de club wat je het gevoel geeft dat het juist sterker
is geworden?

Blok C: Symbolen en Hun Betekenissen

9. Als je denkt aan de symbolen die het meest geassocieerd worden met sc
Heerenveen, bijvoorbeeld de kleuren, het tenue of specifieke gezangen, welke
voelen voor jou persoonlijk het meest betekenisvol?

— Wat vertegenwoordigen die symbolen voor jou? Gaat het om de plek, de
geschiedenis, de gemeenschap van supporters, of iets heel anders?

— Zijn er symbolen waaraan je deelneemt uit gewoonte of traditie, ook al voelen ze
niet diep persoonlijk voor jou?

10. Denkt u dat andere supporters diezelfde symbolen op dezelfde manier ervaren als
jij?
— Maakt het jou uit als mensen verschillende betekenissen hechten aan hetzelfde
symbool, of gewoon zolang ze er maar aan deelnemen?

11. Het Friese volkslied wordt voor elke thuiswedstrijd gespeeld, en de club draagt de
Friese vlag in zijn logo en tenue. Wat betekent dat voor jou persoonlijk?
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— Voel je je Fries, en als dat zo is, versterkt het steunen van sc Heerenveen dat
gevoel actief?

— Of voelt het volkslied meer als een traditie waaraan je deelneemt zonder dat het
centraal staat in uw identiteit?

— Wat vindt je van het clubmotto “sc Heerenveen is Fryslan en Fryslan is sc
Heerenveen”? Voelt dat als een accurate beschrijving van jouw ervaring, of voelt
het meer als iets wat de club naar buiten projecteert in plaats van iets wat
oprecht van de supporters zelf komt?

12. Zijn er symbolen of rituelen bij sc Heerenveen die zijn ontstaan vanuit de supporters
zelf, versus dingen die lijken te zijn ingevoerd van bovenaf door het management of
de marketingafdeling van de club?

— Als iets opgelegd aanvoelt in plaats van organisch, hoe beinvlioedt dat dan jouw
relatie ermee?

Blok D: Verbeelde Gemeenschap

13. Als je bij een wedstrijd bent, voel je dan een gevoel van verbondenheid met andere
supporters om je heen? ook als je hen niet persoonlijk kent?
— Wat creéert dat gevoel? Zijn het de gedeelde symbolen, de gedeelde
geschiedenis, de gedeelde plek, of iets wat moeilijker te benoemen is?
— Zijn er momenten tijdens een wedstrijd, een bepaald gezang, een doelpunt, een
gedeeld ritueel, waarbij dat gevoel het sterkst is?

14.Voel je je verbonden met sc Heerenveen-supporters die buiten deze regio wonen, of
die hier misschien nooit hebben gewoond?
— Wat zouden zij moeten begrijpen of voelen om oprecht te delen in wat de club
voor jou betekent?
— Is erin jouw ogen een verschil tussen iemand die de club van een afstand steunt
en iemand die fysiek aanwezig is in het stadion?

15. SC Heerenveen trekt supporters van heel Friesland, van wie velen elkaar nooit
zullen ontmoeten. Voelt die bredere provinciale/nationale gemeenschap echt en
betekenisvol, of voelt het soms abstracter vergeleken met de mensen naast wie je
op de tribune staat?

— Welke rol spelen dingen als het volkslied of de vlag bij het tastbaar maken van
die bredere gemeenschap?
— Voel je je meer verbonden met een medesupporter van sc Heerenveen van de

andere kant van Nederland of met een Cambuur-supporter uit Leeuwarden?
Waarom?

Blok E: Identiteit en Othering

16. Hoe denk je dat sc Heerenveen-supporters verschillen van supporters van SC
Cambuur? Is er een herkenbaar type persoon dat sc Heerenveen steunt?
— Wat maakt hen volgens jou onderscheidend? Is het achtergrond, waarden, de
manier waarop ze de club beleven, of iets anders?
— Voel je die verschillen het sterkst tijdens de Friese derby? Wat brengt die
wedstrijd naar boven in termen van identiteit?
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17. Zie jij de supporters van Cambuur als Fries?
18. Ben jij zelf trotser op het zijn van een Fries/Heerenveen supporter als jullie tegen
Cambuur spelen? Of tegen fc Groningen? Of tegen een andere eredivisie ploeg?

19. Wat vind je er van dat Cambuur is gepromoveerd?

20. Is er ooit een moment geweest waarop je het gevoel had dat de club een richting
insloeg die niet overeenkwam met jouw eigen gevoel over wat sc Heerenveen
vertegenwoordigt?

— Denk je dat supporters een betekenisvolle invloed hebben op de identiteit van de
club, of ligt die macht vooral bij het management van de club?

21. Denk je dat de manier waarop de club zich presenteert (via branding, marketing of
de stadionervaring) de cultuur van Friesland en gemeenschap die ze
vertegenwoordigt goed weerspiegelt?

— Zijn er aspecten van de lokale cultuur die je vindt dat afwezig zijn of
ondervertegenwoordigd in de manier waarop de club haar identiteit uitdraagt?

— Kan je een specifiek voorbeeld geven van iets wat voor jou authentiek aanvoelde,
en iets wat meer als een vertoning voor buitenstaanders aanvoelde?

22. Als iemand recent naar deze regio is verhuisd en is begonnen met het steunen van
sc Heerenveen, zou u hen dan zien als een echte supporter op dezelfde manier als
iemand die hier is opgegroeid?

— \Wat zouden ze moeten weten, voelen of ervaren om echt te kunnen horen?
— Voelt erbij horen meer als iets wat u in de loop van de tijd verdient, of als iets
waar u relatief snel in kunt stappen?

Afsluiting

23. s er iets over uw ervaring als supporter, of over de identiteit van sc Heerenveen en
haar relatie tot deze plek en gemeenschap, wat u belangrijk vindt en wat we nog niet
hebben besproken?

24. Heeft u vragen voor mij over het onderzoek?

Appendix B: Interviewguide supporters SC Cambuur

Dag

Ten eerste heel erg bedankt dat je mee wil werken aan dit interview. Zoals je weet en schriftelijk
toestemming voor hebt gegeven, neem ik dit interview op. Dat vind je nog steeds oké? Dan start
ik nu de opname.
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De opname wordt woord voor woord getranscribeerd. Namen en andere informatie die gebruikt
zouden kunnen worden om u te identificeren, worden verwijderd of gewijzigd. De resultaten
worden gebruikt voor de masterscriptie van de opleiding Cultural Geography — Sustainable
Tourism and Society. Als je wil kan ik jou ook de resultaten van mijn onderzoek toesturen.

Ik wil nogmaals benadrukken dat deelname volledig vrijwillig is. Als jij je, op welk moment dan
ook, wil terugtrekken, of een vraag niet wil beantwoorden, dan mag dat. Ik zal daar dan ook niet
verder over vragen. Terugtrekken kan tot 12 juni, dan lever ik mijn scriptie in. Zoals je ook hebt
kunnen lezen in het informatieblad, voer ik interviews uit met supporters van zowel sc Cambuur
als sc Heerenveen. |k ben heel erg benieuwd of er een verschil is in de beleving van de
supporters van beide clubs. Dus wat betekent dat voor jou en dit interview?

Nou ik heb 20 hoofdvragen voorbereid, maar het zou heel goed kunnen dat jij een vraag al
eerder beantwoordt en ik die dus oversla. Ik wil gewoon jou horen praten en zal zelf dus ook
doorvragen als jij iets interessants zegt. Ik ga er van uit dat dit interview tussen de 30 en 60
minuten duurt. Ik ben heel erg benieuwd naar jouw beleving bij sc Cambuur en van Leeuwarden
en de provincie Friesland. Daar zullen de vragen dan ook over gaan. Heb jij nog vragen aan mij
voordat we van start gaan?

Blok A: Introductie en Achtergrond

1. Kan je iets over jezelf vertellen: Waar ben je opgegroeid, woon je nu en hoe oud ben
je? Hoe zou je jezelf omschrijven?

2. Hoe lang ben je al supporter van sc Cambuur, en hoe is dat begonnen?
— Was dat via familie, vrienden, of ben je er zelf in gerold?
— Waren er andere clubs die je overwoog te steunen, of steunt?

3. Hoe vaak bezoek je wedstrijden, en met wie ga je meestal?
— |s dat in de loop van de tijd veranderd?
— Uitwedstrijden?

4. Ben jij een echte Fries?
Blok B: Identiteit als Proces

5. Als je nadenkt over wat het betekent om supporter van sc Cambuur te zijn, voelt dat
dan als iets waar je in geboren bent, of als iets wat je actief hebt gekozen en
opgebouwd?

— Hoe is jouw gevoel over wat de club voor je betekent veranderd naarmate je
ouder werd of jouw leven anders liep?

— Is er een bepaald moment of periode waarin je band met de club bijzonder sterk
voelde?

6. Is er ooit een moment geweest waarop het steunen van sc Cambuur anders
aanvoelde dan daarvoor (waarop iets aan de identiteit van de club, of uw eigen
relatie daarmee, verschoof?)

— Wat veroorzaakte die verschuiving, en hoe heb je daarop gereageerd?
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— Leken andere supporters om je heen dezelfde verschuiving te ervaren, of was
het meer persoonlijk voor jou?

7. Denk je dat je identiteit als supporter hetzelfde zou voelen als je uit deze regio zou
verhuizen?
— Wat denk je dat er zou veranderen, en wat zou hetzelfde blijven?
— Ken je supporters die ver van de regio wonen? Hoe verhouden zij zich anders tot
de club, als dat al het geval is?

8. Zijn er aspecten van de identiteit van de club vandaag de dag die anders aanvoelen
dan wat de club vertegenwoordigde toen je er als eerste mee begon?
— Voelen die veranderingen aan als een natuurlijke evolutie, of heb je het gevoel
dat er iets belangrijks verloren is gegaan?
— |s eriets aan de identiteit van de club wat je het gevoel geeft dat het juist sterker
is geworden?

Blok C: Symbolen en Hun Betekenissen

9. Als je denkt aan de symbolen die het meest geassocieerd worden met sc Cambuuir,
bijvoorbeeld de kleuren, het tenue of specifieke gezangen, welke voelen voor jou
persoonlijk het meest betekenisvol?

— Wat vertegenwoordigen die symbolen voor jou? Gaat het om de plek, de
geschiedenis, de gemeenschap van supporters, of iets heel anders?

— Zijn er symbolen waaraan je deelneemt uit gewoonte of traditie, ook al voelen ze
niet diep persoonlijk voor jou?

10. Denk je dat andere supporters diezelfde symbolen op dezelfde manier ervaren als
jij?
— Maakt het jou uit als mensen verschillende betekenissen hechten aan hetzelfde
symbool, of gewoon zolang ze er maar aan deelnemen?

11. sc Cambuur is sterk verbonden met Leeuwarden, en de blauw-gele clubkleuren
staan centraal in de identiteit van de club. Wat betekent die verbondenheid met de
stad voor jou persoonlijk?

— Voel je je Leeuwarder en/of Fries, en als dat zo is, versterkt het steunen van sc
Cambuur dat gevoel actief?

— Of voelen de clubsymbolen en tradities meer als iets waaraan je deelneemt
zonder dat het centraal staat in uw identiteit?

— Wat vindt je van de manier waarop sc Cambuur zich profileert als “de stadsclub
van Leeuwarden”? Voelt dat als een accurate beschrijving van jouw ervaring, of
voelt het meer als iets wat de club naar buiten projecteert in plaats van iets wat
oprecht van de supporters zelf komt?

12. Zijn er symbolen of rituelen bij sc Cambuur die zijn ontstaan vanuit de supporters
zelf, versus dingen die lijken te zijn ingevoerd van bovenaf door het management of
de marketingafdeling van de club?

— Als iets opgelegd aanvoelt in plaats van organisch, hoe beinvloedt dat dan jouw
relatie ermee?

Blok D: Verbeelde Gemeenschap
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13. Als je bij een wedstrijd bent, voel je dan een gevoel van verbondenheid met andere

supporters om je heen? ook als je hen niet persoonlijk kent?

— Wat creéert dat gevoel? Zijn het de gedeelde symbolen, de gedeelde
geschiedenis, de gedeelde plek, of iets wat moeilijker te benoemen is?

— Zijn er momenten tijdens een wedstrijd, een bepaald gezang, een doelpunt, een
gedeeld ritueel, waarbij dat gevoel het sterkst is?

14.Voel je je verbonden met sc Cambuur-supporters die buiten deze regio wonen, of die

15.

hier misschien nooit hebben gewoond?

— Wat zouden zij moeten begrijpen of voelen om oprecht te delen in wat de club
voor jou betekent?

— Is erin jouw ogen een verschil tussen iemand die de club van een afstand steunt
en iemand die fysiek aanwezig is in het stadion?

SC Cambuur trekt supporters van Leeuwarden en heel Friesland, van wie velen

elkaar nooit zullen ontmoeten. Voelt die bredere stedelijke/provinciale gemeenschap

echt en betekenisvol, of voelt het soms abstracter vergeleken met de mensen naast

wie je op de tribune staat?

— Welke rol spelen clubsymbolen zoals het clublied, de kleuren of het logo bij het
tastbaar maken van die bredere gemeenschap?

— Voel je je meer verbonden met een medesupporter van sc Cambuur van de
andere kant van Nederland of met een willekeurige Leeuwarder? Waarom?

Blok E: Identiteit en Othering

16.

Hoe denk je dat SC Cambuur-supporters verschillen van supporters van sc

Heerenveen? Is er een herkenbaar type persoon dat sc Cambuur steunt?

— Wat maakt hen volgens jou onderscheidend? Is het achtergrond, waarden, de
manier waarop ze de club beleven, of iets anders?

— Voel je die verschillen het sterkst tijdens de Friese derby? Wat brengt die
wedstrijd naar boven in termen van identiteit?

17. Zie jij de supporters van Cambuur als Fries?

18.

Ben jij zelf trotser op het zijn van een Leeuwarder/Cambuur supporter als jullie tegen
Heerenveen spelen? Of tegen fc Groningen? Of tegen een andere ploeg?

19. Wat vind je er van hoe het de laatste jaren is gegaan met sc Heerenveen?

20.

21.

Is er ooit een moment geweest waarop je het gevoel had dat de club een richting

insloeg die niet overeenkwam met jouw eigen gevoel over wat sc Cambuur

vertegenwoordigt?

— Denk je dat supporters een betekenisvolle invloed hebben op de identiteit van de
club, of ligt die macht vooral bij het management van de club?

Denk je dat de manier waarop de club zich presenteert (via branding, marketing of

de stadionervaring) de cultuur van Leeuwarden, Friesland en de gemeenschap die

ze vertegenwoordigt goed weerspiegelt?

— Zijn er aspecten van de lokale cultuur die je vindt dat afwezig zijn of
ondervertegenwoordigd in de manier waarop de club haar identiteit uitdraagt?
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— Kan je een specifiek voorbeeld geven van iets wat voor jou authentiek aanvoelde,
en iets wat meer als een vertoning voor buitenstaanders aanvoelde?

22. Als iemand recent naar deze regio is verhuisd en is begonnen met het steunen van
sc Cambuur, zou u hen dan zien als een echte supporter op dezelfde manier als
iemand die hier is opgegroeid?

— Wat zouden ze moeten weten, voelen of ervaren om echt te kunnen horen?
— Voelt erbij horen meer als iets wat u in de loop van de tijd verdient, of als iets
waar u relatief snel in kunt stappen?

Afsluiting

23. s er iets over uw ervaring als supporter, of over de identiteit van sc Cambuur en haar
relatie tot deze plek en gemeenschap, wat u belangrijk vindt en wat we nog niet
hebben besproken?

24. Heeft u vragen voor mij over het onderzoek?

Appendix C: Informatieblad & Toestemmingsformulier

Deel 1: Informatieblad
Masterscriptie: Identiteit fans voetbalclubs SC Cambuur en sc Heerenveen
Beste,

Hartelijk dank voor uw interesse in deelname aan dit onderzoek. Dit informatieblad legt uit wat
het onderzoek inhoudt, wat er van u verwacht wordt en hoe uw gegevens worden verwerkt.
Lees het aandachtig door. U kunt gerust vragen stellen voordat u besluit of u wilt deelnemen.

Waar gaat dit onderzoek over?

Dit onderzoek bekijkt hoe de geografische schaal van de identiteit van een voetbalclub, of deze
nu een stad of een regio/provincie vertegenwoordigt, van invloed is op de manier waarop
supporters zich verbonden voelen met hun club en de regionale cultuur ervaren. Het vergelijkt
twee Friese clubs: sc Heerenveen, dat zich presenteert als de club van heel Friesland, en SC
Cambuur, dat zich sterk identificeert met de stad Leeuwarden. Door supporters van beide clubs
te interviewen, wil het onderzoek inzicht krijgen in wanneer en waarom dat verschil in omvang
er daadwerkelijk toe doet voor mensen, en wat het betekent voor hoe zij zich voelen over hun
afkomst en club. Het onderzoek wordt niet gefinancierd door of uitgevoerd in samenwerking met
een externe organisatie. In totaal zullen zes tot tien deelnemers worden gevraagd om deel te
nemen aan dit onderzoek.

Wat houdt deelname in?

Deelname houdt in dat u één interview van 30 tot 60 minuten geeft over uzelf. Het interview is
gericht op uw ervaringen bij en met uw voetbalclub. Daarnaast kunnen korte interviews
(ongeveer 5 minuten) worden afgenomen voor, of na de wedstrijden of trainingen van Cambuur
en Heerenveen.

Is deelname vrijwillig?
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Deelname aan dit onderzoek is volledig vrijwillig. U kunt zich op elk moment en om welke reden
dan ook terugtrekken zonder gevolgen. U kunt ook weigeren om een individuele vraag te
beantwoorden zonder opgave van redenen.

Zijn er risico's?

Er zijn geen voorzienbare risico's.

Zijn er voordelen?

Er zijn geen directe voordelen verbonden aan deelname aan dit interview.
Hoe worden uw gegevens opgeslagen en beschermd?

Gegevens worden opgeslagen in overeenstemming met de Algemene Verordening
Gegevensbescherming (AVG) en het Onderzoeksdatabeheerbeleid van de Universiteit
Groningen. Tenzij anders vermeld, worden gegevens (toestemmingsformulieren, opnames,
transcripten van interviews) gedurende 10 jaar bewaard op de Y-schijf van de server van de
Universiteit Groningen.

Wat gebeurt er met de resultaten?

De opname wordt woord voor woord getranscribeerd. Namen en andere informatie die gebruikt
zou kunnen worden om u te identificeren, worden verwijderd of gewijzigd. De resultaten worden
gebruikt voor de masterscriptie van de opleiding Cultural Geography — Sustainable Tourism and
Society (Cultuurgeografie — Duurzaam Toerisme en Maatschappij). De resultaten worden
gepubliceerd in de universiteitsbibliotheek als masterscriptie. De resultaten zullen publiekelijk
worden gepresenteerd tijdens de Campus Fryslan conferentie en tijden mijn scriptie
verdediging.

Ethische goedkeuring

Deze studie heeft ethische goedkeuring ontvangen van de Ethiekcommissie van Campus
Fryslan, Universiteit Groningen. De onderzoekers verbinden zich ertoe de relevante ethische
codes en AVG-verplichtingen gedurende het onderzoek na te leven.

Geinformeerde toestemming

Als u akkoord gaat met deelname, wordt u gevraagd het formulier voor geinformeerde
toestemming, dat bij dit informatieblad is gevoegd, te ondertekenen. Ondertekening betekent
niet dat u zich niet meer mag terugtrekken, dit mag op ieder moment.

Contact
Primaire contactpersoon: Don Nijborg — d.m.nijborg@student.rug.nl - +31637604947
Begeleider: Meghan Muldoon - m.l.muldoon@rug.nl

Ethische commissie - ethics-cf@rug.nl

DEEL 2: FORMULIER VOOR GEINFORMEERDE TOESTEMMING

Masterscriptie: Identiteit fans voetbalclubs SC Cambuur en sc Heerenveen
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Naam deelnemer

Datum

Beoordeling — bevestig elke stelling
o Ik heb het informatieblad gelezen en begrepen en heb de mogelijkheid gehad om
vragen te stellen.

Ik begrijp dat ik op elk moment tijdens het onderzoek vragen mag stellen.

o

Ik begrijp dat mijn deelname vrijwillig is en dat ik me op elk moment zonder
consequenties en zonder opgave van reden kan terugtrekken.

o

Ik begrijp dat ik zonder gevolgen kan weigeren een vraag te beantwoorden.

(0]

o

Ik begrijp dat ik geen direct persoonlijk voordeel zal behalen door deel te nemen aan
dit onderzoek.

Vertrouwelijkheid en gegevensgebruik

o Ik begrijp dat mijn gegevens vertrouwelijk worden behandeld en dat mijn naam niet in
publicaties of resultaten zal verschijnen.

o Ik begrijp dat mijn gegevens alleen zullen worden gebruikt voor de doeleinden van dit
onderzoek en direct daarmee samenhangende resultaten.

o |k begrijp dat mijn gegevens veilig worden opgeslagen in overeenstemming met de
AVG en het onderzoeksgegevensbeheerbeleid van de Universiteit Groningen, en
worden bewaard gedurende de periode die in het informatieblad is vermeld.

Optioneel
o |k geef toestemming voor het opnemen van deze sessie.

o Ik wil na afloop een samenvatting van de onderzoeksresultaten ontvangen.

Na bovenstaande te hebben gelezen
en begrepen, ga ik ermee akkoord deel
te nemen aan dit onderzoek.

Datum
Handtekening deelnemer



In te vullen door de onderzoeker

Ik bevestig dat ik deze deelnemer
volledig heb geinformeerd over het
onderzoek en zijn/haar vragen naar
beste weten heb beantwoord. Ik
bevestig dat deze persoon vrijwillig
deelneemt.

Datum

Handtekening onderzoeker

Ethiekcommissie Campus Fryslan - ethics-cf@rug.nl
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